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New Trump Tower showcased on 'The Apprentice'

BY TONY ILLIA  
 
The Donald is at again. The charismatic, outspoken real estate mogul will 
launch sales for a second Las Vegas Trump Tower early next year to 
coincide with the new season of "The Apprentice." 
 
The hit NBC 'reality television' show pits business hopefuls against 
another to win a job within The Trump Organization. The Donald, as 
master entrepreneur, eliminates a candidate a week with the withering 
catchphrase: "You're fired." In the final episode, however, one person 
lands a year-long assignment and accompanying six-figure salary as The 
Donald's "apprentice." 
 
The show's sixth season will debut in January, focusing exclusively on Las 
Vegas, according to an source close to the show. Candidates will be asked 
to develop a marketing plan for Trump's next local condo-hotel tower. 
The season is reportedly finished taping, though the outcome of its finale 
still remains a mystery. "Branding is important, but so is timing," said 

 

Search Classifieds: 

     
 

 

  
 

  
 

 

http://www.lvbusinesspress.com/articles/2006/09/18/news/news02.txt (1 of 3)9/18/2006 11:07:14 AM

http://anad.tacoda.net/ads/ad12273a-map.cgi/SZ=728X90A/V=2.0S/BRC=59487/BCPG41207.65303.74719/
http://www.lvbusinesspress.com/
http://www.lvbusinesspress.com/news/
http://www.lvbusinesspress.com/columnists/
http://www.lvbusinesspress.com/classifieds/
http://www.lvbusinesspress.com/archives/
http://www.lvbusinesspress.com/contact_us/
http://ads.stephensmedia.com/event.ng/Type=click&FlightID=53652&AdID=93069&TargetID=2295&Redirect=http://www.reviewjournal.com/yellowpages/
http://www.lvbusinesspress.com/news/
http://www.lvbusinesspress.com/breaking_news/
http://home.businesswire.com/portal/site/lvbiz/
http://www.prnewswire.com/medmicro/lvbp/
http://www.lvbusinesspress.com/columnists/
http://www.lvbusinesspress.com/business_profile/
http://www.lvbusinesspress.com/classifieds/
http://www.lvbusinesspress.com/executive_calendar/
http://www.lvbusinesspress.com/networking/
https://secure.townnews.com/lvbusinesspress.com/forms/subscribe/index.php
http://www.lvbusinesspress.com/archives/
http://www.lvbusinesspress.com/contact_us/
http://www.lvbusinesspress.com/links/
http://www.lvbusinesspress.com/contact_us/#media_kit
http://www.lvbusinesspress.com/
http://www.lvchamber.com/
http://www.lvchamber.com/
http://www.hendersonchamber.com/
http://www.hendersonchamber.com/
http://www.nlvchamber.com/
http://www.nlvchamber.com/
http://www.nlvchamber.com/
http://www.urbanchamberlv.org/
http://www.urbanchamberlv.org/
http://www.urbanchamberlv.org/
http://www.lvicc.com/
http://www.lvicc.com/
http://www.lvicc.com/
http://www.lvicc.com/
http://www.co.clark.nv.us/
http://ads.stephensmedia.com/event.ng/Type=click&FlightID=53653&AdID=93074&TargetID=2294&Redirect=http://www.reviewjournal.com/travel/
http://ads.stephensmedia.com/event.ng/Type=click&FlightID=53653&AdID=93077&TargetID=2294&Redirect=http://www.reviewjournal.com/travel/tours.html


Las Vegas Business Press

 
 
CREW, SN - 
Commercial Real 
Estate Women of 
Southern Nevada 
 
Nevada 
Development 
Authority 
 
Nevada Small 
Business 
Administration 
 
Las Vegas 
Convention & 
Visitors Authority 
 
University of Nevada 
- Las Vegas 
 
Nevada State College 
 

 

 

 
 
 

SPONSORED LINKS 

 

Sales for the second Trump 
Tower Las Vegas will coincide 
with airings of NBC's "The 
Apprentice," which has been 
seen by up to 20 million viewers. 
 

 

Jack Christie, Trump's vice 
president of marketing and 
sales. "We hope to begin 
sales on phase two after the 
season premiere of 'The 
Apprentice.'" 
 
"The Apprentice," as such, 
could become an infomercial 
for Trump's new expansion 
plans. The show has drawn 
up to 20 million viewers, 
which could translate into 
very valuable advertising 
airtime. "It's brilliant 
marketing and we continue to 
find the Trump name strong," 
said Bruce Hiatt, owner of 
Luxury Realty Group. "His 
name continues to draw a 
huge premium." 
 
The new tower will be located 
alongside the $500 million 
Trump Tower, currently under 
construction behind the New 
Frontier Hotel and Casino. 
The 64-story, gold-glass, 
high-rise tower will have 
1,282 condo-hotel units, two 
restaurants, a pool deck and 
an 800-space parking garage. 
It's expected to finish in early 
2008. 
 
Trump International Hotel & 
Tower Las Vegas is a joint-
venture development between New Frontier owner Phil Ruffin and Jack 
Wishna, a dealmaker who brought the two together. Perini Building is the 
general contractor. 
 
Trump Tower I sold out in under a week, despite prices of $600,000 to $6 
million. A handful of units have since become available due to 
cancellations. The 645-foot-tall high rise will contain studios and one-, 
two- and three-bedroom residences, including penthouse suites. Units 
range from 565 square feet to 1,057 square feet in size, although some 
units can merge to create a 1,693-square-foot suite. 
 
"The second tower will be a mirror image of the first in height, size and 
appearance," said Christie. "But it will likely have more meeting-room 
space and studio units." 
 
Tower II, unlike its predecessor, will go directly to sales with no 
reservation period, an indicator of the vitality of the luxury condo market. 
Developers previously had an unspecified reservation period, entailing a 
deposit followed by hard contract sales. 
 
The conversion rate from reservations to sales varies dramatically, 
depending on the project, but 50 percent or higher is generally 
considered strong within the industry. The two-step process was intended 
to give lenders confidence about a project's pent-up demand. Most banks 
won't underwrite a high-rise unless roughly 70 percent of its units are 
under contract. 
 
"Only 25 percent of the 66,751 condo and condo-hotel units currently 
planned are expected to be built by 2010," said John Restrepo, principal 
of Restrepo Consulting Group, a Las Vegas real estate-research firm. 
"Projects with experienced, well-financed developments teams with 
strong locations and good branding are the ones more likely to succeed." 
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Trump, who is synonymous with his brand, has seen strong success with 
his projects that bear his name. An experienced mega-developer, Trump 
earned his reputation after changing New York's skyline with projects like 
Trump Tower, the St. Moritz and the Grand Hyatt Hotel, among others. 
Trump Las Vegas, meanwhile, has the added advantage of being a condo-
hotel, dual-use product that attracts a wider range of buyers, including 
second-home owners and investors. 
 
"For the Strip resorts, there is little downside to condo hotels," Restrepo 
said. "It's essentially a way of having buyers finance a room expansion." 
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